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Columbus loses Champion of
Community Service

Cynthia Davis is pictured with Columbus Mayor Michael Coleman (left) and Jonathan Beard,
CEO of the Columbus Compact.

any in the Central Ohio community are mourning the loss of community and
neighborhood advocate Cynthia E. Davis. Davis fought a courageous battle
with pancreatic cancer.

Some of her career highlights include: Working at CMACAO, where she was the youngest
center director for the non-profit agency. In more recent years, Davis was the Assistant to
the President and CEO of the Columbus Compact. She was successful because she used
her love for people and desire to improve the lives of others.

Cynthia attended The Ohio State University. Cynthia was preceded in death by her parents,
Charles and Ethel Davis, her sister Shirley (Holmes) Gilliam, and her beloved niece Tia Lou-
wayne Burks. She is survived by her life partner: Frank W. Watson; brother: Robert L.
Holmes (Thomasine), sisters: Mary E. (Davis) Bunn (Alphonso) and Cydney L. Davis; aunt:
Cornelia Brown; nephews: Eunious Burks Jr. (Gloria), Vincent Holmes, Robert Holmes,
Mark Holmes, Brian Holmes, Alphonso Bunn, Dexter Bunn; nieces: Valarie Holmes, Tammy
Holmes, Jamie (Holmes) Garcia (Michael), Cassandra (Bunn) Spruill, Destiny Holmes; god-
son: Richard Ian Johnson; “sister” cousins: Cydnie Ann Bodie, Velta Cunningham, Gail
Ogletree, Sara Burgess, Mary Burgess, Debbie Cook; and a host of family and friends that
Cynthia loved happily and completely.

Publisher’s Notes:
Week in review

By Ronda Watson Barber

I think that some interesting things have
occurred since the last issue of OhioMBE
hit newsstands. Herman Cain’s comments
that racism is no longer a factor and the Oc-
cupy Protest movements have caught my
eye. While both issues are separate they are
also connected in so many ways. The GOP
NBC News Poll Presidential candidate front-
runner contends, “Racism is not a factor in
economic inequalities.” He also stated, “I
don’t believe racism in this country today
holds anybody back in a big way. “ During
a CNN interview, Cain said, “People some-
times hold themselves back because they
want to use racism as an excuse for them
not being able to achieve what they want to
achieve.”

I guess that explains it all. Does it? In Co-
lumbus, where there is a Black mayor,
Black majority on the City Council and
Black command over the largest school dis-
Notes (Continued on page 3)
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FedEx Pumps $1M Into Small Business Economy In
Support Of Second Annual Small Business Saturday

FedEx Corp. is injecting $1 million into the small business economy
of the United States with its support of Small Business Saturday
2011. The commitment, announced today, will send tens of thou-
sands of additional consumers into Main Street merchants on No-
vember 26, helping to drive holiday sales for local businesses at a
time when customer demand remains among their biggest chal-
lenges.

As the premier sponsor in the “Shop Small Gift Card” program,
FedEx will give away for free 30,000 Shop-SmallSM American Ex-
press gift cards, each worth $25, to consumers through a Facebook
promotion leading up to Small Business Saturday on November 26.
Ten thousand additional cards will be distributed directly to FedEx
customers. The contribution means more money in the cash regis-
ters of locally-owned independent businesses.

“A vibrant small business community is critical to the health of the
US economy and the cornerstone of the thousands of cities and
towns FedEx serves every day,” said T. Michael Glenn, executive
vice president of Market Development at FedEx. “Through this
commitment, FedEx is able to help raise awareness for Small Busi-
ness Saturday as well as put money directly into the pockets of con-
sumers while reminding them to support their local businesses dur-
ing the holidays.”

In addition to the gift card giveaway, FedEx Office is serving as the
official print sponsor of Small Business Saturday, helping inde-
pendent retailers and other small businesses grab attention on
Small Business Saturday and throughout the holiday season. Be-
ginning October 4, small business owners can visit
www.facebook.com/shopsmall to access Small Business Saturday
posters that can be printed via the FedEx Office Print Online appli-
cation at a special 20 percent discount. The offer can be utilized on
all online print orders through November 26, giving small business
owners even more savings as they prepare for the busy holiday sea-
son.
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Local lawyer opens Small Business Legal
Aid program

Ambrose Moses, a local attorney and small business advocate, is
coming to the rescue of small business owners and their need for
affordable reliable legal counseling. Small Business Legal Aid will
provide the small business community with quality legal advice on a
wide range of business-related legal matters.

The legal services provided through the Small Business Legal Aid
will be more affordable because fees are determined by a sliding
scale that is based on the client’s business income and household
income. The fee reductions are from 10 to 50 percent to no charge.
Payment plans are also available.

The Small Business Legal Aid will implement a series of weekly
Small Business Legal Clinics in Columbus and Westerville where cli-
ents will be able to meet with the attorney in person or via webcam.

For more information visit www.MosesLaw.pro
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In the Nov. 1 issue of
OhioMBE

OhioMBE

o Election Issue - We have forwarded the MBE
Business Questionnaire to local candidates.
The results will be posted online at
www.OhioMBE.com. Results will also appear in

the November 1 issue of OhioMBE.

« Business Profile - We are bringing this popular
feature back. If you are interested in being pro-
filed, drop us an email at news@ohiombe.com

« Marketplace - Advertise your business in the
OhioMBE Marketplace. We reach more minor-
ity and women-owed businesses than any publi-
cation in Ohio. Take advantage of the power of
our database.

www.OhioMBE.com
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THE LAW ACCORDING TO MOSES ™

Help Your Neighbor - Help Yourself:
Join The Shop Local Movement

By Ambrose Moses, III

The holiday shopping season is upon us. Are you your brother’s
keeper or shopkeeper?

Local residents often say that they would patronize local busi-
nesses if they knew where they were located or if they could buy online?
Mom and Pop, are you listening? Let’s chat.

Are you a local small business owner looking for more customers? Do you have a website?
Does your business have an online store? Are you offering gift certificates, coupons, and
specials to your customers? Are you advertising and marketing your business regularly?
Well, you can and you should. Join the Shop Local Movement!

1. Shop Ohio First — Search for Ohio-based businesses that sell the product or service
that you are looking purchase. If you are an Ohio business, establish an online store for
your business. There are options available. Visit www.ShopOhio.info for links to a
number of online portals that feature local businesses.

2. Celebrate Local is a non-profit seasonal store showcasing Ohio-produced handmade
and artisan goods. It is located at the Easton Town Center in Columbus. I recently vis-
ited Celebrate Local and was impressed with the layout. It was also nice to see the prod-
ucts of some of my clients on the shelves. I believe they are still accepting vendors for a
few more days. It is holiday season. You might want to check them out.
www.CelebrateLocalOhio.com.

3. ShopColumbus.com is part of the ShopLocally.com network of online portals that fea-
ture local businesses. Customers can go online in their town and search for local busi-
nesses that provide the products and services they are looking for. The local mom and
pop, independent, home-based, and professional service businesses can open an online
store within 5 minutes. The online store is able to offer their catalog of goods and ser-
vices, gift certificates, coupons, newsletters, and other value to their customers. Visit
ShopColumbus.com or ShopLocally.com to set up your online store for no charge.

4. Small Business Saturday is November 26th. The 2nd annual Small Business Satur-
day® is a day dedicated to supporting small businesses on the busiest shopping week-
end of the year. On November 26, pledge to shop small at your favorite local stores and
fuel your local economy. When millions of Americans shop small, it could be huge. Visit
SmallBusinessSaturday.com for more information.

Be Fearless. Be Free. Shop Locally.

Ambrose Moses, IIl is an attorney and founder of Moses Law, a law firm serving the needs of individu-
als, families, small businesses, and nonprofit organizations. Contact: Email -info@MosesLaw.pro .
Telephone - (614) 418-7898.

The 912 Group and OhioMBE reach over 10,000 minority, women and
disadvantaged businesses.

Connecting you to the MBE community.

www.OhioMBE.com

Notes (Continued from page 1)

trict in the state, 54% of Black children
under the age of six live in poverty. Na-
tionwide, Black children are three times
more likely to live in poverty than white
children. In Ohio, the average Black family
earns on average $22,300 a year while
white families earn about 56 percent more
$48,334 a year. According to Cain, “If you
don’t have a job and you are not rich, blame
yourself.” Is he right? Okay, so minority
contractors, if you aren’t receiving a fair
share of government contracts, it is your
fault. While people of color have reached
higher heights in the political arena having
Black folks in charge appears to be of little,
if any real benefit for your family’s educa-
tional, employment or entrepreneurial op-
portunities. The disparity in American life
is that you are simply not working hard
enough. Herman Cain did it, so you can
too.

So how about that Occupy Wallstreet Pro-
test movement that is sweeping major cities
across the country? Wow! I am totally im-
pressed and proud of the young people tak-
ing to the streets to voice an opinion on a
variety of subjects. While some in atten-
dance don’t have a concrete reason for their
protest, at least they are using their time to
make their displeasures known. Protests
have been a source of change for our coun-
try since its inception. Remember the Bos-
ton Tea Party. Unemployment, educational
inequalities, student loan debt, corporate
greed and political reforms are some of the
reasons folks are taking to the streets.

Wow! Imagine the impact local minority
business owners and contractors could
have if they took their concerns to the
streets? Do those in power know you are
pissed about not being able to participate in
local contracting opportunities? Are you
holding local politicians, particularly Black
politicians to task for their voting records
and initiatives on growing and building mi-
nority owned businesses? The problem I
continue to hear is that you are not getting
contracts, when are you ready to put your
anger and frustrations into strategic and
constructive actions?

Just my thoughts...

P.S. Thanks Cynthia for being my friend.
You are truly one of the nicest people I have
ever met. You will truly be missed but
never forgotten.



http://www.shopohio.info/
http://www.ShopOhio.info
http://www.celebratelocalohio.com
http://www.CelebrateLocalOhio.com
http://www.shopcolumbus.com/?referredby=13860187
http://www.shoplocally.com/?referredby=13860187
http://www.shopcolumbus.com/?referredby=13860187
http://www.shoplocally.com/?referredby=13860187
http://smallbusinesssaturday.com/
http://smallbusinesssaturday.com/
http://moseslaw.pro
mailto:info@MosesLaw.pro
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. Ohio Business Development Group

Webmar Wednesday

e Copyright, Trademarks, and Patents —
Learn the basics concerning copyright,
trademarks, and patents for the protec-
tion of your idea expressions, your brand,
and inventions. October 19 at 11:30 am

. Bid Opportunities
. Calendar of Events

)hioDiversil,y. . Certification Info
Network « Resources

-

www.OhioDiversityNetwork.com
produced by The 912 Group

e Is Your LLC Complete? There is more
to operating an LLC than completing pa-
perwork with the Secretary of State.
What is an operating agreement? Are
there exceptions for single member
LLCs? October 26 at 6 pm

Central Ohio WBC
Networking Lunch
)

Register at www.OhioBDG.com

These are online events. You will need access to the internet, a computer, a
microphone and speakers to participate.

Central Ohio
Women’s Business

Center
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QZ=YOormMm<mo

EMPOWERING

Network and share resources

Just send your email address
by text message:

Text
OHIOMBE
to to get started.

with other women business

owners and resource service

providers. Bring your lunch,
network and learn!

Monday, Oct. 31
11:30 am to 1 pm
1393 E. Broad Street

Register at www.CentralOhioWBC.com
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know you exist.
2. Your competition advertises.

3. OhioMBE reaches a lot of small businesses!
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Three reasons why your business should advertise in OhioMBE
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Advertise in OhioMBEi

Call 614229122 for great advertising rates!

www.OhioMBE.com
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How to Avoid the Pitfalls of Starting Your Own Business

(NewsUSA) - Maybe it's something you've been dying to do for years. Or maybe -- like so
many others these days -- the idea of starting your own business only suddenly became at-
tractive after you'd either lost your job or felt about as secure as a politician caught sexting
in the one you now have.

Whatever the reason, know that while your passion for your product or service may be your
best secret weapon -- "The Wall Street Journal Complete Small Business Guidebook says
it's "often the difference that hooks customers, lands deals and attracts investors" -- that
alone won't guarantee success.

Herewith, then, some tips for avoiding the pitfalls ahead:

e Use technology to stay lean. Clearly, one reason the average size of all start-ups has
dropped to 4.9 employees today from 7.5 in the 1990s is that the web exists to help
minimize your expenses. The National Small Business Administration reports, for exam-
ple, that "most small companies now buy supplies, pay bills and manage payrolls
through web-based services.” Even if it's only your sister-in-law doing your books, you
might want to rethink it.

o Protect your ideas. If you think you've devised the proverbial "better mousetrap" and are
looking for a financial backer to market it, take heed: Before sharing anything patentable
with anyone, at the very least get a signed nondisclosure agreement promising they
won't steal it. "In the end" the Wall Street Journal warns, "the best way to protect your-
self is by being extra cautious about whom you share your idea with."

e Learn from what works. "Continuing to innovate has been key to our success," says Bob
Tafaro, CEO of the New Jersey-based GAF (www.gaf.com). The company was already

Business (Continued on page 6)

Increase CDC Entrepreneurs Conference & Expo a Huge Success

By Deon Cromwell

On October 6, 2011, Increase CDC hosted their 1st annual Entrepreneurs Conference &
Expo at the Concourse Hotel & Conference Center in Columbus. The purpose of the event
was to rejuvenate small businesses by conducting workshops such as: Build Your Brand
Image, Business Model Makeover, Keys to Hiring Great Employees, Social Media-Now What,
Master the Selling Process and Small Business Financing & Funding Panel.

One of the presenters was Kimberly D. Gale, Founder of the Futurepreneur, an organization
that helps entrepreneurs and businesses grow, as well as start up organizations to make
sure their ideas are relevant to their customer needs. After the expo, I spoke with Ms. Gale
to hear her thoughts on the day:

DC: How did this event work out for you?

KG: It was great. As a presenter, of the Business Model Makeover workshop, just encourag-
ing the entrepreneurs to make sure they stay innovative and creative in the market today.
Because of economy and the competition that’s out there, you definitely have to find some-
thing you dare to be different in. I think the reception of that philosophy is really well re-
ceived.

The state of Ohio desperately needs business leaders in the community to take it up a
notch. Entrepreneurs are able to stimulate the economy by creating a strong demand for
their product as well as creating jobs. The Entrepreneurs Conference & Expo was able to
park a fuse in business leaders’ mindset and encourage them that they can have great suc-

Increase (Continued on page 6)

Pick up your copy of
OhioMBE at the
following locations:

Akron
e Akron Urban League

Cincinnati:

e City of Cincinnati

e Cincinnati BDS

e African -American
Chamber of
Commerce

Cleveland

e City of Cleveland

e Cuyahoga County
Metropolitan
Housing Authority

e Urban League of
Greater Cleveland

Columbus

COMBA

Creole Kitchen

CowiC

Livingston Avenue Library

MLK Library

Parsons Avenue Library

Shepard Library

Joeds Pizza

SBA

Corinthian Missionary Baptist Church
Moses Law Office

Increase CDC

Small Business Development Center at
Columbus State

Greater Linden Development Center
South Central Ohio Minority Supplier De-
velopment Council

Columbus State Community College
Franklin University

City of Columbus EBOCO

Economic and Community Development
Institute

Columbus Urban League

e Area Kroger Stores

Dayton
o Dayton Urban League

North Canton
e Walsh University

Toledo
e Economic Opportunity Planning Assoc.

www.OhioMBE.com
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CARD Act Protects Consumer Credit Cards — But
Could Hurt Business Users

Not only have business owners gained no relief from interchange
fees, they’re also likely to be hit with even higher fees, rising interest
rates and more confusing billing tactics. “There is a whole revenue
stream that has been shut off to credit-card issuers [by the CARD
Act|,” Molly Brogan, spokeswoman for the National Small Business
Association in Washington, DC, told SMSmallBiz. “They may look to
small businesses to make up that revenue.”

If you’re considering using your personal credit cards for business
reasons to gain the protections of the CARD Act, don’t. Gerri Det-
weiler, small business credit adviser with educational website
Credit.com, cautions that combining personal and business ex-
penses on a personal card can hurt your credit score, prevent you
from deducting interest and annual fees as a business expense, and
even put your corporate structure at risk.

At least one source is hoping business credit card users might
benefit from the CARD Act. Nessa E. Feddis, vice president and sen-
ior counsel for the American Bankers Association in Washington,
DC, told SMSmallBiz that some of the benefits of the CARD Act—
such as consistent billing periods and allocation of payments—might
get applied to business credit card users as well. “When a computer
-oriented change is required, for example,” she explains, “it may be
easier and more efficient to apply the same rule [to all users].”

Business (Continued from pad®

North America's largest roofing manufacturer when it decided a
few years ago to also embrace the whole green movement -- a
decision that (pay attention here, would-be entrepreneurs) not
so incidentally resulted in glowing free press coverage of its "cool
roofs" initiative even as it readied to celebrate its 125th anniver-

sary.

e Do your homework. For those looking for a shortcut to becoming
their own bosses, buying into an existing franchise has become
increasingly popular. But there are literally thousands of fran-
chise systems operating in dozens of industries, and deciding
whether any are right for you should include researching ques-
tions like: Is there a demand for the service in your neighbor-
hood? Could it be just a fad?

One last statistic for you: According to the Small Business Admini-
stration, small employers -- led by start-ups -- have generated 65
percent of net new jobs over the past 17 years. Among other things,
that at least means you're not alone.

Avoid Tax Season Pitfalls For Your Small Business

(NewsUSA) - Tax season tends to be peo-
ple's least favorite time of the year, which =~
is only compounded for small businesses.
Don't live in fear under the ever-nearing
tax thundercloud, make sure your busi-
ness is prepared to meet the daunting
season. Here are five basic rules to keep
your business ahead of tax season.

r"v.

-

1. Regularly update accounting records. A
Knowing the intricacies of your company's financial situation
throughout the year makes tax season much less intimidating.
Plus, if all records are up-to-date and exact, your accountant
has more time to spend on finding ways to save the business
money instead of organizing information.

2. Triple check your tax bracket. Marginal tax rate analyses help
guarantee that your small business isn't needlessly pushed into
a higher tax bracket. This is especially beneficial if your business
is teetering on the edge. Recognize income when your tax
bracket is lower; pay deductible expenses when the bracket is
higher.

3. Take inventory of supplies, equipment and other potential write-
offs. Equipment might be damaged or too outdated to maintain
productivity. Replacing office supplies and obsolete assets before
the new year gives the company added deductions. For costly
technology, confer with your accountant to see whether an im-
mediate or depreciable write-off is preferable. Financial planners
like On Call Accountants help maximize deductions and increase
expenses to prevent owing exorbitant fees. Learn more about
possible deductions at www.oncallaccountants.com.

4. Contribute to a retirement plan. If you haven't set up a retire-
ment plan yet, do it before the year-end to reduce this year's in-
come. Qualified retirement plans afford tax deductions for all
contributions. Find an appropriate plan for your business, and
explore contribution limits. A retirement savings opportunity will
also garner loyalty among employees.

S. Look into business tax credits. Small businesses may be eligible
for numerous tax credits, as listed on the IRS website. Examples
of possible credits are Low-Income Housing, Credit for Increasing
Research Activities and Disabled Access Credit.

Increase (Continued from pagg)

cess in today’s economy.

Increase CDC did a phenomenal job hosting the conference. Deonna
Barnett, Director of Operations and Events, played an integral role

in putting the conference together.

DC: Did this event meet your expectations, and what were your goals

www.OhioMBE.com

in hosting this event?

DB: Our expectations was to be able to provide some information for
entrepreneurs in the area, We wanted to be able to get entrepre-
neurs together in one place and provide them with some current
trends, information and resources that they can take back to work.
We wanted to provide networking opportunities to build relation-
ships with other resources and entrepreneurs as well. I think the
event turned out great for our first time with over 100 attendees.
Next year will only get bigger and better!

Stay tuned for upcoming events that will help motivate and add
growth to business leaders throughout the state of Ohio.



http://smallbiztrends.com/2011/07/card-act-could-hurt-business-users.html
http://smallbiztrends.com/2011/07/card-act-could-hurt-business-users.html
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bid opportunities

Notice to Vendors

Columbus City Schools is seeking
vendors to provide food service
product and supplies for all Dis-
trict locations. There will be sepa-
rate bids for dairy, produce, bak-
ery, and general food and sup-
plies. Interested vendors may at-
tend a pre-bid meeting at 3:00 p.m. on October
14 in the Purchasing Department at 737 East
Hudson Street, Columbus, Ohio. More informa-
tion can be found on
http://www.columbus.k12.oh.us

N

Columbus City Schools
—_—---

Place your bid
notice here!
614 -522 -9122

Find us on

Facebook

f

www.OhioMBE.com

7

on SBE Compani es

AAttent.
% Kokosing Construction Company, Inc. is preparing bids for the

Little Miami WWTP - Four Mile Pump Station Improvements,

Cincinnati, Ohio which bids October 18, 2011. We are seeking
quotes for any portion of the project listed that you are qualified to perform or provide supplies for
which includes the following: Concrete Coring, Concrete Reinforcement, Fence, Metals, painting,
Plumbing, HVAC, Electrical, Instrumentation & Control, and Bypass Pumping, Bidding documents
may be viewed at the MSDGC Plan Sales, New Administration Building, 1081 Woodrow Street, Cin-
cinnati, Ohio 45204, or
i nfaton. MebsShave youd qudieSo Mt €obin Rigo by 4600 PMtOctober 17, 2011: fax 614-212-5711.
Mr. Rigo may be contacted via telephone at 614-212-5700.

CONSTRUCTION COMPANY INC.

AKokosing Construction Company i s

t hr o wLRRH77Kwoktansdcess (hiors

a

$300 Million Reasons To Do Business
With The City of Columbus

Did you know that the City of Columbus spends over $300 million dollars a year
in construction, goods and services and professional services projects?
Are you interested in learning how to compete for these opportunities?

Call 614 -645 -0248 or sign up by going to the following link:
http://vendorservices.columbus.gov/e -proc/

Michael B. Coleman, Mayor
Equal Business Opportunity Office, City of Columbus
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marketplace

EN0xs

ACTIVEUWEAR

www.zenosactivewear.com
1354 Parsons Ave.
Columbus, Ohio 43206
Ph 614.443.0070 Fax 614.443.1311
email zenosactivewear@hotmail.com

(614) 235-3035

3020 E. Broad Street
Bexley, Ohio 43209

$1.00 OFF 50¢ OFF
ANY ANY
LARGE PIZZA SUB

R. ALLISON HALL

REAITOR
CcoLDWeLL (614) 289-2953 CELL
mmm (614) 939-0808 BUSINESS

(614) 741-2452 DIRECT
(614) 939-0282 FAX
R.Allison. Hall@kingthompson.com

KING THOMPSON
"i.'li‘-{' M. Hamilton Bd.. Suite 103

www.kingthompson.com/r.allison.hall

Ownad Arc Operatad By NAT LLC. ‘E‘I[H

Advertise your
business here!

Great rates for the
holiday shopping season

614-522-9122

www.OhioMBE.com

521 GROUP
Virtual Office Management
WWW.THINKAVERLCOM
]. Avert FrRosT

Organizational Management Speciafist
averi@thinkaveri.com

v

Larry Roberts

President
f
\\ 1106 E. Main Street
@ Columbus, OH 43205
614-596-1256

JALL TODAY ABOUT LEAF REMOVAL AND

GUTTER CLEANING.




