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Publisherõs Note 

 

Weõre Three! 

 
By Ronda Watson Barber - Publisher  
 
OhioMBE is celebrating its third year of 
providing news to Ohioõs small businesses.  
As small businesses are the backbone of 
our economy, it is vital that an environment 
of economic development is fostered for all 
businesses and communities to thrive.  
Business ownership is important!   
 
We will continue to use our media proper-
ties to advocate, inspire and inform.  
 
We appreciate your readership and support.  
 
Honoring the legacy of Bettye Robinson  

 
We dedicate this issue in loving 
memory of  Bettye Brown Rob-
inson.  òAunt Bettyeó inspired 
and influenced a generation of 
young Black women.  In the 
1970s, before the Title IV 
sports explosion, area girls re-

 
Publishers (Continued on page 3) 
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OhioMBE is published by The 912 Group.  Copyright 
©2012.  All Rights Reserved.   

 

Ronda Watson Barber  
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www.OhioMBE.com  
rbarber@the912group.com  
 
OhioMBE welcomes letters to the 
editor from readers.  Typed letters of 
200 words or less are preferred; all 

might be edited.  Each letter must include name, 
home address and daytime phone number.  

 
P.O. Box 533 |Granville, OH  43023  
614 -522 -9122 | news@ohiombe.com  
 
The 912 Group is an Ohio certified Minority Owned 
and EDGE business.  

Ohio Business Profiles:  
òNew Year, New You! 

 
Secretary of State Jon Husted recently an-
nounced that as part of an ongoing effort to 
recognize the impact Ohio businesses have 
on our state, Januaryõs Ohio Business Pro-
file will focus on the theme of òNew Year, 
New Youó for the start of 2012. 

òOhio is fortunate to have a number of great 
companies located in our state,ó Secretary 
Husted said. òOne new yearõs resolution I 
encourage all Ohioans to make and stick to 
is supporting Ohio based businesses.ó 

The companies featured this month offer 
products and services designed to help indi-

viduals stay on track with their new yearõs 
resolutions.  

¶ Organized Living ð Cincinnati, Ohio ð 
Founded in 2010, this company offers 
customizable organizational products for 
the kitchen, garage, closet and more.  
 

Profiles (Continued on page 5) 

Scott Named Equal Opportunity Division Deputy Director  

 
The Ohio Department of Administrative Services has announced that attorney Richard Scott 
has accepted the position of deputy director of the Equal Opportunity Division and state 
Equal Employment Opportunity (EEO) coordinator.  Richard previously served in the same 
roles in an interim capacity in 2008 -09.  
 
Richard oversees the following three work units: Affirmative Action/Equal Employment Op-
portunity, Construction Compliance, and Certification for the Minority Business Enterprise 
and Encouraging Diversity, Growth and Equity programs . In addition, the office supports 
the Ohio Dr. Martin Luther King, Jr. Holiday Commission.  
 
Richard is a graduate of Fordham University and Georgetown University Law Center.  He has 
served the State of Ohio in various legal capacities since 1991, including as an assistant at-
torney general and since 2003 as DAS legal counsel for several offices.  

2012 Columbus City Council 
Committee Assignments  
 

Columbus City Council President Andrew J. 
Ginther has announced new committee as-
signments that will take effect February 6, 
2012.  

 

Finance Committee   

Councilmember Priscilla R. Tyson, Chairperson  
Committee Members: Miller, Paley and Ginther  

 

Health & Human Services Committee   

Councilmember Priscilla R. Tyson, Chairperson  

Committee Members: Paley, Mills and Ginther  
 

Workforce Development Committee   

Councilmember Priscilla R. Tyson, Chairperson  

Committee Members: Mills, Miller, and Ginther  

 

Development Committee   
Councilmember Zach M. Klein, Chairperson  

Committee Members: Tyson, Craig and Ginther  

 

Recreation & Parks Committee   

Councilmember Zach M. Klein, Chairperson  
Committee Members: Tyson, Mills and Ginther  

 

Administration Committee   

Councilmember Hearcel F. Craig, Chairperson  

Committee Members: Paley, Miller and Ginther  

 
Veterans Affairs Committee   

Councilmember Hearcel F. Craig, Chairperson  

Committee Members: Miller, Tyson and Ginther  

 

Public Safety & Judiciary Committee  
Councilmember Michelle M. Mills, Chairperson  

Committee Members: Klein, Craig and Ginther  

 

Public Service & Transportation Committee   

Councilmember Eileen Y. Paley, Chairperson  

Committee Members: Craig, Miller and Ginther  
 

Public Utilities Committee   

Council (Continued on page 5) 

How to advertise your business 
on a budget  
 
Advertising can be very costly and many 
small independent businesses just canõt 
afford much advertising. Itõs like car insur-
ance: you canõt afford it, but you canõt af-
ford not to have it. As someone has wisely 
said, òWhen business is good it pays to ad-
vertise, when business is bad youõve got to 
advertise.ó 
 
¶ Use "earned" publicity:  Some people 

call publicity "free," but it is something 
you must earn by doing something crea-
tive, innovative or newsworthy. Often, 
publicity is better than paid advertising 
because it is noticed by more people and 
is not considered "hype."  
 
Here are some reasons a small business 
might issue a press release:  
¶ An employee is promoted, retires or a 

new hire.  
¶ A new generation of your family joins 

the business in some way.  
¶ Major renovation, redecoration of 

your building.  
¶ A new product or service.  
¶ Your business anniversary, espe-

cially of significant years like "20" or 
"25," etc.  

¶ You present an employee an award, 
such as Employee of the Month.  

¶ Your business has a VIP visitor; 
whether a public figure or someone 
related to you business field.  

¶ Your business sponsors or is in-
volved with an important community 
event.  

¶ A major sale.  

Advertising (Continued on page 3) 
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THE  L AW  ACCORDING  TO M OSES TM  

 
Small Business Legal Aid Program:  
What Do You Want?  Itõs Yours! 
 
By Ambrose Moses, III  

 

My People.  My People.  My People.  There 
has been a need for affordable and accessible 
legal services for small businesses for many 
years.  Well, a few months ago, in prepara-
tion for 2012, we decided to just do it.   
I outlined the basic structure of a Small 
Business Legal Aid Program , talked with my Team, and launched.  
Yes, I took a couple of pages from The Lean Startup  and put them 
into action.   
 
The Team consists of Moses Law Office , the Ohio Business Develop-
ment Group  (OBDG ), and the Central Ohio Minority Business Asso-
ciation  (COMBA ).  Now we are asking YOU to join the Team.  To 
start, simply tell us what you want and need.      
 

What do you want in a Small Business Legal Aid Program ?    
 

What do you need in a Small Business Legal Aid Program ?   
 
This is truly an opportunity for you to participate in the develop-
ment of a law firm that serves the small business community.  What 
do you want?  Itõs yours!   
 
Please take a couple of minutes to provide us with your thoughts 
and insight.  CLICK HERE.     
 
We plan to build and utilize partnerships and relationships with in-
dividuals, companies, nonprofit organizations, public officials, gov-
ernment agencies, and others to grow the Program.  However, the 
most important part of this entire plan is YOU.  Join the Movement.  
Make a difference.  Tell us what you think.  CLICK HERE.     
 
Today, Be Fearless.  

 

Links in this Article : 
http://www.BusinessLegalAid.com  
http://MosesLaw.pro  
http://www.OhioBDG.com  
http://www.COMBA.com  
http://www.TheLawAccordingToMoses.com  

 

Ambrose Moses, III  is an attorney with Moses Law Office .  Email: 
info@MosesLaw.pro  and Small Business Legal Aid .   Telephone: 
(614) 418 -7898.      

Councilman Miller to promote economic and 
workforce development  

 
Newly elected to the position of President Pro Tem, Columbus City 
Councilmember A. Troy Miller will chair the Small and Minority 
Business Development Committee starting February 2012.  Among 
his duties, President Pro Tem Miller will oversee the Equal Business 
Opportunity Commission and small business legislation and initia-
tives through the Cityõs Department of Development.  President Pro 
Tem Miller will also chair the Technology Committee and Zoning 
Committee, in hopes of bringing all three working groups together 
to promote economic and workforce development.  
 
According to a study by Regionomics LLC, average employment in 

the Columbus area will increase by 921,000 jobs during 2012.  

Central Ohio will see the largest percentage of growth in the retail; 

professional and business services; and education and health ser-

vices industries.  Combined with the Cityõs diversity of industry and 

loyalty to òhome-grownó companies, there are a wealth of opportuni-

ties to find a niche for your small business.  

 
Write articles for your local newspaper.  
 
¶ Write how -to advice about a product or service related to 

your business such as home repair tips, recipes, how to 
save money, or get more out of a product.  

¶ If you have expertise in another area of interest to the 
public, you may even write about something that is unre-
lated to your business. You may be an auto mechanic 
who is a fantastic cook. You could write articles about 
cooking.  
 

Advertise.  
¶ Place paid ads when and wherever you can afford it. Talk 

about your business, promote it. Make other people want to 
talk about your business.  

¶ Word -of-mouth is still one of the best methods of advertising 
your business.  

¶ Donõt forget business cards , signs, billboards. There are 
many good printers who can provide affordable printing. You 
can also do it yourself on your computer.  

 

Source:  SmallBusiness.com 

Advertising (Continued from page 2) 

ceived ballet, tap and jazz dance lessons from this entrepreneur. 
She opened her first dance school in 1946 in Youngstown.  She 
moved to Columbus, married Attorney Ross B. Robinson and 
opened a small home basement dance studio that rapidly grew into 
a building in downtown Columbus.  She created òLes Danseurs 
Noiró, the first Black ballet dance company in Columbus.  She al-
ways advised motivated and trained students to open their own 
businesses or perform in the arts.  She served as choreographer for 
the Columbus Victory Matrons Cotillion and the Youngstown Jun-
ior League Cinderella Ball.   

Publishers (Continued from page 1) 

OhioMBE has sent 1,374,067 
emails to Ohioôs small businesses! 

http://www.businesslegalaid.com
http://www.businesslegalaid.com
http://www.thelawaccordingtomoses.com
http://moseslaw.pro/
http://www.ohiobdg.com/
http://www.ohiobdg.com/
http://www.ohiobdg.com/
http://www.comba.com/
http://www.comba.com/
http://www.comba.com/
http://www.businesslegalaid.com/legalaidsurvey
http://www.businesslegalaid.com/legalaidsurvey
http://www.businesslegalaid.com/legalaidsurvey
http://www.businesslegalaid.com/legalaidsurvey
http://www.BusinessLegalAid.com
http://MosesLaw.pro
http://www.OhioBDG.com
http://www.COMBA.com
http://www.TheLawAccordingToMoses.com
http://moseslaw.pro
mailto:info@MosesLaw.pro
http://www.businesslegalaid.com
http://smallbusiness.com/w/index.php?title=Business_card&action=edit&redlink=1
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Ohio Business Development Group 
Webinar Wednesday 

 

¶ Copyrights, Trademarks, and Patents ï 
Learn the basics concerning copyright, 
trademarks, and patents for the protection 
of your idea expressions, your brand, and 
inventions. January 18 @ 11:30 am. 
 

¶ Contracts - All business owners enter into 
contracts. Learn about the basic elements 
of a sound contract. January 25 at 11:30 
am 

 

Register at www.OhioBDG.com 
 

These are online events.  You will need access to the internet, a computer, a  
microphone and speakers to participate. 

Small Business Legal Aid Clinics  
 
Small Business Legal Aid provides the small business community 
with affordable access to quality legal advice and counsel on a wide 
range of business-related legal matters by an experienced, knowl-
edgeable and committed attorney. 
 
Initial consultations are $25 (up to 30 minutes) and will be available 
via webcam or in-person.  Walk-ins are welcome.  Appointments are 
preferred and given priority. 
 
Dates:  
¶ January 20 - from 10 am to 1 pm 
¶ January 26  from 5 to 7:30 pm 
 
Please visit www.OhioBDG.com to schedule an appointment.  

Posted on www.OhioDiversityNetwork.com 

January 17 - 
 
COMBA - Business Plan Writring - www.comba.com 
 
United Way - Project Diversity Recruitment Recep-
tion - www.liveunitedcentralohio.org/project-diversity 
 
January 18 -  
 
OBDG - Webinar Wednesday ñCopyrights, Trade-
marks and Patentsò - www.OhioBDG.com 
 
January 19 -  
 
Kokosing Construction Subcontractor quotes due for 
Springfield Airport project - view legal notice on page 
6. 
 
January 20 -  
 
Three C Recovery and Health Care Network Shares 
Bid Opening - view legal notice on 
www.OhioMBE.com 
 
Columbus City Schools Ridgeview Middle School 
Chiller Replacement Bid Opening - view legal notice 
on page 6. 
 
OBDG - Small Business Legal Aid Clinic - 
www.OhioBDG.com 
 
January 26 -  
 
COMBA - Certification 101 - www.COMBA.com 
 
January 30 -  
 
Central Ohio Womenôs Business Center Networking 
Lunch - www.COMBA.com  
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¶ Harmony Farm Inc. ð Tipp City, Ohio ð Started in 1987, this 

company focuses on health wellness and education.  
 

¶ Green B.E.A.N. Delivery ð Cincinnati, Ohio ð Employing more 
than 100 people, home delivery of organic produce and natural 
groceries is the business of this company.  
 

¶ Raisin Rack Natural Food Market ð Westerville, Ohio ð Specialty 

grocer featuring organic foods, gluten -free foods, vitamins and 
supplements.  

¶ TS24 ð New Albany, Ohio ð Started in 1995 and employing 135 
people, this company offers travel planning services for compa-
nies and individuals.  

¶ Mukha Custom Cosmetics ð Columbus, Ohio ð This company 

specializes in products for facials, brow shaping, and custom 
blended foundations.  

¶ Rogue Fitness ð Columbus, Ohio ð This company makes work-

out equipment such as large -scale rings, barbells and bumper 
plates.  

 
The Ohio Business Profile  was launched by Secretary Husted to 
raise awareness about companies registered and doing business in 
Ohio that are creating interesting products, offering outstanding 
service, contributing to their local communities and employing 
Ohioans in the process. Each month, a handful of diverse busi-
nesses linked together by a common theme are featured on the Sec-
retary of Stateõs website at www.OhioBusinessProfile.com . Here, 
Ohioans may also submit   companies they feel are deserving of rec-
ognition in future months.  

Profiles (Continued from page 2) 

 

Councilmember Eileen Y. Paley, Chairperson  
Committee Members: Craig, Klein, and Ginther  

 

Rules & Reference Committee   

Council President Andrew J. Ginther, Chairperson  

Committee Members: Paley, Klein, Mills  

 
Small & Minority Business Development Committee   

President Pro Tem A. Troy Miller, Chairperson  

Committee Members: Craig, Tyson and Ginther  

 

Technology Committee   
President Pro Tem A. Troy Miller, Chairperson  

Committee Members: Klein, Mills and Ginther  

 

Zoning Committee   

President Pro Tem A. Troy Miller, Chairperson  

Committee Members: All Councilmembers  
 

Ad Hoch Committee Assignments:   

 

City of Columbus -Columbus City Schools Standing Committee   

Councilmember Priscilla R. Tyson, Co -Chair*  
Committee Members: Miller and Ginther  

 
*Committee is co -chaired by one (1) member of Columbus City Council and one (1) 
member of the Columbus Board of Education.  

Council (Continued from page 2) Is business etiquette a lost art?  

 
Is business etiquette a lost art? Perhaps the new era and next gen-
eration of business people are not aware of the intricacies of eti-
quette or simple manners? Or is that the easy answer to excuse a 
lack of knowledge or perhaps, poor management and/or training?  

In general, business etiquette follows the same rules Miss Manners 
became famous for, many years ago.  

"Grace, good manners, and good sense. "  

¶ Say Please and Thank you . 

¶ Admit it when you are wrong. Then apologize and make it right.  

¶ Don't blame.  

¶ Don't steal: leads, time, promotions, credit, money, customers or 

appointments.  

¶ Don't be late, don't be on time. Be early.  

¶ Actively give credit, where credit is due. Recognition for work 
well done should not be a lost art.  

¶ Help others. Helping others get what they need or want, will help 

get you what you need or want.  

¶ Be present.  

¶ Don't gossip. My mother always reminds me; If they gossip with 
you, they are gossiping about you. This has proven to be true 
every time.  

¶ If you ask someone to do something, be prepared to do it your-

self. Don't be afraid to get your hands dirty.  

¶ Any job worth doing, is worth doing well. And every job is worth 

doing.  

¶ Build people up, don't tear them down. Bullying does not just 
happen in school.  

¶ Start with respect. When you start here, it is easy to stay here. 
Every person: client, prospect, peer, boss, employee, deserves 
respect.  

¶ Don't lie. Ever.  

¶ Don't interrupt.  

¶ Listen. Actively. (I am reminded of the question, are you listen-

ing, or just waiting to speak?)  

¶ Communication is the responsibility of the communicator. Make 
sure what you are saying is what is being heard.  

¶ Be nice. Even the toughest negotiator can still be nice.  

¶ Be transparent.  

¶ Don't stoop. Even when your colleagues do not practice, or follow 
these rules, don't slip to their level.  

 
I wrote this post as a reminder to myself. In this age of inclusion, it 
is easy to keep everyone in the loop and to make sure your col-
leagues are informed of all the appointments that they should be 
aware of. The trigger was when a colleague rescheduled one of my 
appointments, with one of my business contacts, so that they could 
attend. Rescheduled without my direction, permission, or acknowl-
edgement. They hid behind supervisor direction. I was labeled as 
inflexible, and not a team player. All I could do was muster as much 
grace as I could, hold my head high, and accept the decision. Per-
haps next time I will handle it more gracefully. That, and no more 

Art (Continued on page 7) 

http://www.ohiobusinessprofile.com/
http://www.OhioBusinessProfile.com
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bid opportunities  

OhioMBE 
itõs about small business 

 

Need to meet your EDGE  
requirement?  

 
The 912 Group publishes OhioMBE and 

www.OhioDiversityNetwork.com  
 

We are State of Ohio MBE and EDGE certified 
 

Advertising costs can count towards EDGE goals.  
  

Place your legal ad or bid notice in OhioMBE. 
 

We reach more MBE, EDGE, DBE and WBE  businesses than any  
publication in Ohio  

 
Call 614-522-9122 or email news@ohiombe.com 

RIDGEVIEW MIDDLE SCHOOL ï 

CHILLER REPLACEMENT  
 

NOTICE TO BIDDERS  

 

Sealed proposals will be received by the BOARD OF 

EDUCATION , City School District of Columbus, 

Ohio, Office of the Treasurer - 3rd Floor, 270 E. State 

St., Columbus, OH  43215 until 2:00 PM, Friday, 

January 20, 2012, and will be opened and read pub-

licly immediately thereafter for the RIDGEVIEW MIDDLE SCHOOL ï 

CHILLER REPLACEMENT, according to the plans and specifications, 

dated January 05, 2012, prepared by X-CEL Engineering.  The total esti-

mated cost for materials and labor for Bid Package #100 ï Mechanical: 

$163,020.00, Bid Package #101 Electrical is $20,000.00. Plans and Specifi-

cations may be secured from Franklin Imaging, 500 Schrock Road Colum-

bus, OH 43229 PH: (614) 885-6894 FX: (614) 885-2823, for a deposit of 

$50.00 refundable upon return of same within 15 days following bid date.  

Deposit shall be in the form of a check payable to the ñBoard of Education, 

City School District, Columbus, OHò.  Public inspection may be made at 

the McGraw Hill Construction Dodge / Builders Exchange of Central Ohio 

Plan Room, 1175 Dublin Road, Columbus, Ohio  43215; the Minority Con-

tractors Association, 1393 East Broad Street, Columbus, OH 43203 and Mi-

nority & Independent Contractors Alliance, 1855 Refugee Road, Columbus, 

Ohio 43207. A pre-bid conference will be held Thursday, January 12, 2012 

at 1:00 at the following location: Ridgeview Middle School, 4241 Rudy 

Road, Columbus, OH  43214; meet at the main office.  Inquiries concerning 

these plans and specifications shall be directed to Columbus City Schools ï 

Department of Facilities, Attn: Alex Trevino, 889 E. 17th Ave., Columbus, 

OH  43211; PH 614-365-8790, FX 614-365-6946, email: atrevi-

no3260@columbus.k12.oh.us.  Any written addendum will be sent to all 

plan holders.  Each bid must be accompanied by a bid guaranty and contract 

bond meeting the requirements of Section 153.571 of the Ohio Revised 

Code.  The Board of Education reserves the right to reject any or all propos-

als.  Prevailing Wage Rates do not apply to this Invitation to Bid.  By Order 

of the Board of Education, Carol L. Perkins, President; Penelope Rucker, 

Treasurer. 

 

 

 

ñ 

 

 

 

Attention SBE/MBE/WBE/DBE Companies" 

 

Kokosing Construction Company, Inc. is preparing bids for the Springfield 

Beckley Municipal Airport & Airpark Ohio Sanitary Sewer Project, Spring-

field, Ohio which bids January 20, 2012. We are seeking quotes for any por-

tion of the project listed that you are qualified to perform or provide supplies 

for which includes the following: Videography, Clearing/Grubbing, Coated 

Chain Link Fence, Seeding, Asphalt Paving, Horizontal Jack & Boring, 

Horizontal Drilling, and Electrical. Bidding documents may be viewed at the 

Springfield City Hall, 4th Floor, 76 E. High St., Springfield, or by calling 

Kokosing Construction Co., Inc. at 614-212-5777. Please have your quote to 

Mr. Laymond Lewis by 4:00 PM January 19, 2012:  fax 513-360-7966.  Mr. 

Laymond may  be contacted via telephone at 513-360-7966. 

 

ñKokosing Construction Company is an equal opportunity employer.ò 

mailto:atrevino3260@columbus.k12.oh.us
mailto:atrevino3260@columbus.k12.oh.us
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cc's on any other appointments.  

There's good manners, and then there's good sense.  
 
Article Source: http://EzineArticles.com/6791509  

Art (Continued from page 5) 

Experts expect smartphones to overtake personal 
computers in 2012  
 
(ARA) - Smartphones are steadily becoming commonplace devices 
for everyone from professionals to busy moms. Users of these de-
vices now instinctively turn to their phones for tasks that previously 
they would only have accomplished on a computer, over the phone 
or in person. These tasks include surfing the Web, obtaining driving 
directions, connecting via social media, and even shopping.  
 
In the United States, 87.4 million people own smartphones. And, in 
2012, smartphone sales are expected to top sales of personal com-
puters. As smartphones allow people to connect with businesses in 
new and exciting ways, businesses in turn need to become savvier 
about going mobile.  
 
For example, a small home health care provider recently utilized 
smartphones to expand to 400 patients across four major counties  

in Utah. Its employees previously struggled to keep up with all the 
paperwork and regulatory requirements, so the company decided to 
go completely mobile, equipping its entire staff with Microsoft Win-
dows Phones. This allowed the staff to visit patients and instantly 
update their condition and treatments.  
 
For small businesses, embracing the smartphone age is becoming 
crucial for success. Here are some easy ways small businesses can 
go mobile in 2012:  
 
* Invest in smartphones - Transitioning from a flip phone to a 
smartphone makes it much easier to run a business on the go. Pro-
viding easy access to email, calendar information and the Internet, 
smartphones increase productivity and can provide peace of mind 
while out of the office. Today, smartphones are more affordable 
than in the past, so now is a perfect time to take advantage of their 
capabilities.  
 
* Consider industry -specific devices - Numerous mobile technolo-
gies, from smartphone applications to tablets, have been created 
with specific industries in mind. For example, rugged tablets that 
can withstand the elements are available for those in the construc-
tion industry and tablets created for the health care industry can be 
sterilized between patient visits to avoid contamination.  
 
* Make websites mobile -compatible - In an era in which most con-
sumers first go to the Internet to find local service providers, it's 
crucial that small businesses have a polished and informative 
online presence that's friendly for mobile consumption. Even for 
business owners who aren't tech -savvy, starting a website is feasi-

ble. A quick Internet search will reveal numerous free or low -cost 
website templates. You might also choose to work with a Web devel-
oper to ensure your business's website is smartphone -friendly.  
 
* Get social - Popular social media platforms like Facebook and 
Twitter make it simple to connect with customers in a casual, but 
also personal, manner and also embrace the mobile population that 
frequents these sites on smartphones. Consider leveraging one or 
more of these platforms to further establish your business's online 
presence and create positive buzz around new offerings and special 
deals and promotions.  

3 Tips for Marketing on Social Networks  

by: TJ Philpott   
 
Marketing on social networks requires more of a focus on the hu-
man element since its more about building relationships then it is 
your technical knowledge. There's no way around it, social network-
ing for business requires building trust with others which requires 
time and interpersonal skills. You notice I did not say effort since 
making 'friends' should be more an act of enjoyment and not re-
garded as labor!  
 
In order to get the best results when social networking for business 
here are 3 things you will need to do.  
 
Exercise Patience - Take off your selling shoes and pull up a chair 
so you can get to know people. Building relationships is an absolute 
must to even get notice on any social sites and as you know this 
takes time. Even if you are only social networking for business time 
must first be taken to develop some type of bond with others or you 

will be invisible to them and useless to your business!  
 
Establish Credibility - The bonds you do develop need to be mean-
ingful insofar as maintaining a knowledgeable, professional and al-
ways helpful profile. For any marketing attempts to be successful 
people must first have some confidence that you know what you are 
talking about and that your intentions are good and not all busi-
ness. Your best results will come ONLY after you have taken the 
time to develop this good reputation with others.  
 
Develop Trust  - The most important 'component' of the reputation 
you develop is trust! As touched upon above your reputation must 
be a positive one that reflects credibility but building trust is just as, 
if not more important. If people can not trust in you then any efforts 
you put into social networking for business will be wasted. People 
can not be expected to part with their hard earned money if they 
lack faith in you so obviously building trust is a priority. The best 
way to achieve this trust is to make a habit of being helpful or freely 
offering any type of information that may be of use or interest to 
others. Do so without any expectations of receiving anything in re-
turn and people will quickly regard you in a trustworthy manner. 
Besides, it feels good to be helpful to other!  
 
There is no need for technical skills when marketing on social net-
works just simply be willing to pull up a chair and stay for a while. 
Tapping into the viral potential of these communities will require 
building relationships with others first and this will take time and 
patience. By building trust with people in this way simply makes it 
easier to effectively promote to them in the future. It is very impor-
tant to remember these are in fact social communities therefore 
your acceptance MUST precede any marketing efforts. Once this ac-
ceptance is earned by following the 3 suggested steps above it will 
make social networking for business a breeze for you!  
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marketplace  

Advertising in OhioMBE has its  
benefitsé 

 

1. Each business card ad-
vertiser is tweeted as our 
òAdvertiser of the Dayó. 
 

2.  Your ad is posted on our 
website.  
 

3.  Your ad is posted on our 
Facebook page.  

 

Call Today to advertise for 2012 rates!  


